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OUR PRODUCTS

Products About us What we do Contact

WEBSITE

Products About us What we do Contact

About us



More than

a chocolateJUST

The conversation 

with your friends 

and  family have a 

significant impact. 

SOCIAL MEDIA POSTS



BOOKLET DESIGN



A S P A R A G U S D U S T Y  M I L L E RB U P L E U R U M

G R E E N S

C I R T O M I O

S O L O  T H E  B E S T

BROCHURE/CATALOG

Capture the essence of  nature



SOCIAL MEDIA



CATALOG / BROCHURE
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APP DESIGN

Welcome to



 A K E   R E W!

BRANDING
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T h e  m o s t  i m p o r t a n t  t h i n g :  O B S E R V E  

y o u r s e l f ,  o b s e r v e  y o u r  t h o u g h t s ,  o b s e r v e  

y o u r  r e s i s t a n c e ,  o b s e r v e  y o u r  e m o t i o n s ,  

j u s t  o b s e r v e  w h a t  h a p p e n s  a n d  e x p r e s s  

i t  i n  t h i s  s p a c e . r e m e m b e r :  K e e p  y o u r  

p r e s e n c e  a n d  c u r i o s i t y  w h e n  y o u  a r e  

d i s c o v e r i n g  y o u r  i n n e r  c r i t i c .  Y o u  d o n ' t  

n e e d  t o  b e  m o r e  c r i t i c a l  o f  t h e  p a r t  o f  

y o u  t h a t  h a s  a l r e a d y  p a i d  e n o u g h  w i t h  

i t s  o w n  c r i t i c i s m ,  t h a t ' s  h o w  w e  a r e  

c o m i n g  b a c k  t o  y o u ,  u n d o i n g  w h a t  n o  

l o n g e r  s e r v e s  y o u .

F i n a l l y ,  w r i t e  o r  d r a w  h o w  y o u  

f e e l  a s  y o u  b e g i n  t o  i n v e s t i g a t e  

m o r e  a b o u t  t h e  i n n e r  c r i t i c .  W h a t  

a r e  t h e  t h i n g s  t h a t  t h i s  g e n e r a -

t e s  f o r  y o u  i n t e r n a l l y ?

S Y L L A B U S

DOCUMENTS



WEBSITE DESIGN



Here
comes 
the sky

IRA.

livingyourdream life.

INFLATION
SOCIAL MEDIA



M I N I  

B R A N D

B O O K

G E N E R A L

T E R M S

The information contained in this document 

facilitates the use of the AVANTTECH brand and 

ensures the exclusivity of its image. It is a tool 

for the correct use of the brand and support of 

its visual identity. 

Inside this MINI BRAND BOOK there are character-

istics, colors, typography and morphology that 

fulfill the function of being a guide and intro-

duction to the meaning and philosophy of the 

brand so that it can be used correctly by the 

people who will make use of it.

TYPO
GRAP

HY

The typeface selected for the brand is:

a b c d e f g h  j k l m n 

o p q r s t u v w x u y zleixo demo
C O L O R S

PANTONE - CMYK - RGB - B&W

The brand image may present variations in its 

colors, which may be used in the original color 

version and black and white version indicated in 

this brand book. 

The specifications of the color palette of the 

AVANTTECH image will be presented in PANTONE, 

four-color, RGB and negative.

100% BLACK

100% WHITE

L O G O

M O R P H O L O G Y

Se ubica el ícono

en una perspectiva

diferente en representación

de: nuestro servicio

es diferente a los demás

Paleta de colores

seleccionada

+

+

+

Tipografía Moderna 

y sans-serif:

Kiona regular

a
Representación

de consola y juegos

populares para gamers

+a
AVANT

C O L O R S

PANTONE - CMYK - RGB - B&W

RGB: 

CMYK: 

PANTONE:

HEXA:

119   94   244

74   68   0   0

2725 C

#775ef4

RGB: 

CMYK: 

PANTONE:

HEXA:

43   238   208

59   0   33   0   

333 C

#2beed0

The brand image may present variations in its 

colors, which may be used in the original color 

version and black and white version indicated in 

this brand book. 

The specifications of the color palette of the 

AVANTTECH image will be presented in PANTONE, 

four-color, RGB and negative.

BRAND BOOK



LOGO + BRANDING



LOGO + BRANDING



BROCHURE


